
Heather B. Armstrong

Heather B. Armstrong is a speaker, a best-selling and award-winning 
writer, a brand consultant, and a Trivial Pursuit answer.

As a pioneer in the world of writing and Internet advertising, Heather built a massive 
audience of her own while helping global brands create meaningful, targeted content 
that reaches people in new, inventive ways. She’s also the mother of two daughters and 
can beat you at scrabble. 

https://twitter.com/dooce
https://www.pinterest.com/dooce/
https://instagram.com/dooce/
https://www.facebook.com/dooce


Reach

dooce®

www.dooce.com

Heather’s personal website, dooce®, is widely 
regarded as the most popular “mommy blog” 
in the world. The website has been actively 
maintained since 2001 and was one of the 
first personal websites to sign with Federated 
Media Publishing in 2005.

1,600,000-2,000,000 
Pageviews/month 

500,000-600,000 
Sessions/month

150,000-200,000 
Unique visitors/month

dooce® Community

community.dooce.com

As readership at dooce.com became 
increasingly active, a community of 
like-minded (and di�erently-minded) people 
began to form. The dooce® community was 
created in 2009 to provide a platform for 
conversation, discussion, and support.

230,000-250,000 
Pageviews/month

61,000 
Registered users 

50,000-60,000 
Sessions/month

10,000-15,000 
Unique visitors/month

http://dooce.com
http://community.dooce.com


Social

@dooce   TWITTER: 1.5+ million followers

@dooce   PINTEREST: 123k+ followers

@dooce   INSTAGRAM: 40k+ followers

@dooce   FACEBOOK: 16k+ subscribers

https://twitter.com/dooce
https://www.pinterest.com/dooce/
https://instagram.com/dooce/
https://www.facebook.com/dooce


Press and Features

Various news outlets and publications have featured Heather for her 
work on dooce.com and elsewhere. In 2010, she was also invited to 
participate in The White House Forum on Workplace Flexibility.

TELEVISION

Oprah
Nightline 

HLN
The Today Show

Dr. Phil 
Good Morning 

America
CNN

ABC News

NEWS



Press and Features

PRINT

“If there is one blog that requires nearly no debate regarding ‘best 
of’ status, it’s dooce® by uber mommy blogger Heather Armstrong. 
With stunning pictures and crisp wit, mom and former Web designer 
Heather Armstrong chronicles her life and the world around her.”

- Forbes, June 2011

Forbes
Time

The New York Times
NPR, Marketplace

CNN
National Post

Tubefilter
The Wall Street Journal

Fast Company

PC Mag
Chicago Tribune

San Francisco Chronicle
Wired

Boston Globe
Washington Post

BBC News
USA Today

Salt Lake Tribune



Clients

Heather has had the pleasure of creating content for some of the 
world’s top brands, including:

Ford
Hyundai 

Ikea
The American Cancer 

Society
Banana Republic

Old Navy
Target

CitiBank
Green Works

Real Simple Magazine
Gymboree

American Express
Verizon

Nintendo
Carnival Cruise Lines

Zazzle
Netflix

Best Buy
Clorox
Netflix

Hallmark
Glad

General Mills



Speaking Appearances

KEYNOTE SPEAKER:

SXSW 2006

BlogHer 2008

ALT Summit 2010 / 2014

Mom 2.0 2014 / 2015

Ground Breaking, University 
Neuropsychiatric Institute 2010 

Opening Ceremonies, University 
Neuropsychiatric Institute 2011 

SPECIAL GUEST SPEAKER:

SXSW 2008 / 2009

Hallmark Headquarters 2009

American Bar Association, 
CLE Event 2010

Las Vegas Market 2011

Wayfair Boston Bloggers Event 2014



Books and Not-for-Profit Work

NEW YORK TIMES 
BESTSELLER
It Sucked and Then I Cried: 
How I Had a Baby, a 
Breakdown, and a Much 
Needed Margarita
Simon and Schuster, 2009

Things I Learned About 
My Dad in Therapy
Kensignton Press, 2008

Dear Daughter: The 
Best of the Dear Leta 
Letters
Simon and Schuster, 2012

The White House Forum 
on Workplace Flexibility 
2010

Board of Directors
Utah A�liate of NAMI 
2012 - 2014

Board of Directors
Every Mother Counts
2012 - present

http://everymothercounts.org
http://www.namiut.org
https://www.whitehouse.gov/the-press-office/president-and-first-lady-host-white-house-forum-workplace-flexibility
http://www.amazon.com/Things-Learned-About-Therapy-Essays/dp/0758216602/ref=sr_1_2?s=books&ie=UTF8&qid=1429801948&sr=1-2&keywords=things+i+learned+about+my+dad+in+therapy
http://www.amazon.com/Sucked-Then-Cried-Breakdown-Margarita/dp/1416936017/ref=tmm_hrd_swatch_0?_encoding=UTF8&sr=1-1&qid=1429801969
http://www.amazon.com/Dear-Daughter-Best-Leta-Letters/dp/145166141X/ref=sr_1_1?s=books&ie=UTF8&qid=1429801998&sr=1-1&keywords=dear+daughter%3A+the+best+of


Services

Heather has been shaping writing and advertising in the digital space for over 
18 years. Her extensive experience in Internet marketing and social media 
combines with her writing and public speaking to make her a valuable brand 
consultant and partner.

SPEAKING
Heather reaches audiences with 
engaging, relatable stories and a genuine 
interest in connecting with people. Topics 
include:
• Methods for working with individual
brand voices and ambassadors online
• Strategies for maintaining a social
media presence, including managing
criticism (for individuals or corporations)
and customer engagement
• Recommendations for maintaining a
work/life balance in a connected world
• Tactics for parents with children active
in the digital space

CONSULTING
Heather helps companies develop 
e�ective, long-term content programs 
that focus on people, not consumers. 
Projects include:
• Multichannel engagement strategies
• Online brand positioning
• Cross-platform social media planning
• Sustainable, long-term customer
outreach programs

WRITING
Heather sees every story as an 
opportunity for brands to connect with 
people in new, natural ways. Services 
include:

• Multiplatform social media content
• Custom content for use on external
channels
• Blog/web copy
• Video scripting



Testimonials

John Battelle, Founder & CEO 
NewCo

“Heather is a joy to work with - she takes 
her craft personally, she never phones it in, 
and she won't cut corners. She understands 
the needs of brands, and she's not afraid to 
push them to be better. She places her 
audience first, and that's what makes her 
authentic. Plus, she's just fundamentally 
talented - so there's that.”

Erin Thornton, Executive Director 
of Every Mother Counts

“Heather Armstrong is one of those unique 
people who can paint pictures with words. 
As member of our Board of Directors, 
Heather Armstrong has provided invaluable 
and strategic guidance on how to create 
compelling and accessible messaging on the 
issues surrounding maternal health - a topic 
that is often nuanced and complex.”

Jon Kroll, Emmy-winning 
television producer

“Heather Armstrong has defied all 
expectations and stereotypes by invading a 
young male social media landscape with a 
commanding voice that represents a 
previously underrepresented minority - 
young mothers. She’s given a voice to those 
who were once silent and taken important 
social issues that were once deeply hidden in 
suburban neighborhoods and demanded 
they be recognized and acknowledged by the 
rest of America.”

John Dickerson, Chief Political 
Correspondent for Slate magazine 
and Political Director of CBS 
News.

“Heather Armstrong is one of the most 
original voices I’ve come across. It’s not just 
that she chooses the right words, but she 
has a unique and sideways view of life that 
makes whatever she’s writing about seem 
vital, fun and interesting. She is an 
enthusiast who cares deeply about the world 
around her, but is enough of an iconoclast 
that she isn’t afraid to say what she thinks 
even if the world isn’t ready for it yet.”



Testimonials

Anil Dash, Cofounder of ThinkUp 
and Activate

“Heather is a rarity: A person who not only 
identified an entire underserved audience 
and gave it a voice, but also one of the few 
pioneers of social media who has managed 
to stay relevant for more than a decade. I 
can think of no more credible person to help 
a company or organization connect with its 
community online.”

John Gruber, Founder and Author 
of Daring Fireball

“Heather is one of the best writers of our 
generation, full stop. She possesses an 
inimitable style and a singular voice that 
somehow remains consistent no matter how 
serious or trivial the topic. From heartbreak 
and love to dog poop and arguments over 
Cheerios, Heather’s writing makes you feel 
something real.”

Lisa Belkin, Creator of the NY 
Times Motherlode blog and Chief 
National Correspondent for Yahoo 
News

“I have followed Heather's work for 14 years 
now, and the operative word is FOLLOWED. 
Because no one gets out in front of Heather. 
She creates it, and the rest of us follow. The 
blog that becomes a must read for the 
thousands of us who are sure they KNOW 
her, because she jumps o� the page. The 
Twitter presence that makes Twitter the place 
you didn't even realize you want to be. Wise 
and approachable, messy and strong, pitch 
perfect in her use of words and images... If 
Heather didn't exist, the internet would 
invent her.”

Isabel Kallman, Founder & Chief at 
Alpha Mom

"For almost a decade now, I’ve known, 
worked with and deeply respected Heather 
Armstrong.  As one of the first bloggers 
(and definitely the first mom) to monetize 
her website, she not only paved the way for 
millions of other entrepreneurs but she 
helped create an entire new economy.  She 
is the face of the parent blog industry—a 
well-earned distinction."



Contact Information

Photos, videos, and additional media materials are available for download 
at heatherbarmstrong.com/media-kit.

For additional details on Heather’s service offerings or to inquire about a specific 
project or need, please email her at heather@heatherbarmstrong.com.

Traditional mail inquiries, stamps and all, can be sent to the below address:

Heather B. Armstrong
HBA Media, Inc.
1338 Foothill Drive #230
Salt Lake City, UT 84108

2015 © HBA Media, Inc.

http://www.heatherbarmstrong.com/media-kit
mailto:heather@heatherbarmstrong.com
http://www.heatherbarmstrong.com



